
Seventeenth Meeting of the 
HB 21-1317 Scientific Review Council

June 7, 2024
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Opening Remarks, Introductions and 
Welcome; Updates on Conflict of Interest

Christopher E. Urbina, MD, MPH
Chair, HB 21-1317 Scientific Review Council
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Scientific Review Council Members
Member Role on Council Affiliation(s)

Chris Urbina, MD, MPH (Chair) Preventive medicine specialist (or preventive 
medicine public health professional)

Arapahoe Department of Public Health and 
Environment; Former Director of CDPHE

Gregory Kinney, PhD, MPH Epidemiologist Colorado School of Public Health

Kelly Knupp, MD
Physician familiar with the administration of medical 
marijuana pursuant to current state laws to those 
aged zero to seventeen

University of Colorado School of Medicine

Kennon Heard, MD Medical Toxicologist University of Colorado School of Medicine

Archana Shrestha, MD Neurologist University of Colorado School of Medicine

Erica Wymore, MD, MPH Pediatrician University of Colorado, School of Medicine

Paula Riggs, MD Psychiatrist University of Colorado, School of Medicine

Susan Calcaterra, MD, MPH
Internal medicine physician (or other specialist in 
adult medicine)

University of Colorado School of Medicine

Joseph Schacht, PhD Licensed Substance Abuse Disorder Specialist University of Colorado School of Medicine

Kent Hutchison, PhD Neuropsychopharmacologist University of Colorado School of Medicine

Lesley Brooks, MD
Medical professional (or public health professional) 
who specializes in racial and health disparities and 
systemic inequalities in health care and medicine

North Colorado Health Alliance; SummitStone 
Health Partners
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Cannabis Research & Policy Project Team Members
Member Sub-Team

Charlene Barrientos Ortiz Education Campaign

Lisa Bero, PhD Systematic Review

Ashley Brooks-Russell, PhD, MPH Subject Area Expertise

Paige Buchanan-Hall, BA Education Campaign

Meghan Buran, MPH Administration

Annie Collier, PhD Education Campaign

Colleen Keenan, MPH Education Campaign

Jenn Leiferman, PhD Education Campaign

Louis Leslie, BA Systematic Review

Tianjing Li, MD, PhD, MHS Systematic Review

Jean-Pierre Oberste, BA Systematic Review

Christi Piper, MLIS Systematic Review

Thanitsara Rittiphairoj, MD, MPH Systematic Review

Jonathan Samet, MD, MS Administration

Neeloofar Soleimanpour, MPH Administration

Greg Tung, PhD, MPH Administration, Subject Area Expertise

Sam Wang, MD Subject Area Expertise

Tsz Wing Yim, MPH Systematic Review
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Review of Agenda

Christopher E. Urbina, MD, MPH
Chair, HB 21-1317 Scientific Review Council
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Scientific Review Council Meeting Agenda
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1:00 PM
I. Opening Remarks, Introductions and Welcome, Updates on 

Conflict of Interest
Chris Urbina

1:05 PM II. Review of Agenda and Meeting Minutes (5/14/24) Chris Urbina

1:10 PM III. Overview of Cannabis Research & Policy Team’s Overall Progress Jon Samet & Greg Tung

1:15 PM IV. Educational Campaign Update of Ongoing Activities Annie Collier

1:30 PM V. Educational Campaign Update from Initium Health James Corbett

1:50 PM VI. SRC Discussion of Educational Campaign Chris Urbina

2:25 PM VII. Next Steps & Closing Remarks Jon Samet & Chris Urbina



Review of Meeting Minutes

Christopher E. Urbina, MD, MPH
Chair, HB 21-1317 Scientific Review Council
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Prior Reports & Meeting Materials Available

https://coloradosph.cuanschutz.edu/research-and-practice/practice/cannabis-research/resources

https://coloradosph.cuanschutz.edu/research-and-practice/practice/cannabis-research/resources


Overview of Progress by Cannabis 
Research & Policy Project

Jonathan Samet, MD, MS
Professor & Former Dean, Colorado School of Public Health

Greg Tung, PhD, MPH
Associate Professor, Colorado School of Public Health
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Current Activities
• Monthly newsletter and timeline posted on our project website; next update will be 

posted at the end of June 2024.

• Planning Methods Workshop for June 2024.

• Hosted an Open Forum last month. Future forums will be scheduled.

• Hosted a Continuing Medical Education Event with Children's Hospital for Pediatric 
& OB-GYN Providers.

• Working with the Department of Psychiatry on provider educational activities

• Reports under development
• Mass-Media Behavioral Interventions
• Modern Modalities in Behavioral Interventions
• Mental Health Systematic Review
• Respiratory Review
• Funding Bias

• Educational Campaign
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Monthly Newsletter & Timeline



Educational Campaign Update

Annie Collier, PhD
Associate Professor, Colorado School of Public Health
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Community Advising Activities

Received community advisor feedback on overall campaign, 
website chatbot, motivational interviewing intervention, and 
evaluation instruments.

Held motivational interviewing trainings with community 
members in the San Luis Valley and Denver metro areas.

Engaged, recruited and trained community members to staff 
Juneteenth and Pride Fest community events.



Partnership Updates
Partner Updates

Initium Health – Integrated 
Educational Campaign

• Refined campaign branding, logo, and tagline
• Began filming to highlight personal stories from across CO about HCC and 

healthy coping mechanisms
• Developed social media strategies and began engaging local influencers
• Began recruiting guests for podcasts (e.g., behavioral health leaders, athletes)

Colorado State University – 
Young Adult Educational 
Campaign

• Finished focus groups with college and non-college aged youth (18-25 yo)
• Started to develop messaging for this demographic

Clinic Chat – HCC Education via 
Chatbot

• Refined chatbot messages to appropriate content and reading level
• Working with Initium Health to integrate chatbot on campaign website
• Preparation to launch chatbot in What’sApp

Shadow Consulting – Art 
Exhibitions Hear|Say & Grow Up

• Held second advisory committee meeting
• Advertised exhibitions throughout the Denver area
• Finalized exhibition catalog that will be distributed; it provides background 

on HCC and showcases each artist’s work
• Exhibitions will occur on June 7 (Bell Projects) and June 14 (BRDG Project) in 

Denver



Art Exhibition 
Key Dates

• June 7th – Opening reception of Grow Up 
youth art exhibition at Bell Projects Gallery 
from 6 – 9 PM

• June 14th – Opening reception of Hear/Say 
art exhibition at BRDG Project from 6 – 9 PM

• June 15th – Panel discussion with artists and 
scientists at BRDG Project at 4 PM

• June 18th – Art/science talk at BRDG Gallery 
at 7 PM

• June 22nd – Art/science talk at BRDG Gallery 
at 4 PM

• July 14th – Closing reception with art/science 
talk at BRDG Gallery from 6 – 9 PM



Program Evaluation

General Survey

Finalized survey to collect 
pre- and post- data across 

Colorado and at 
dissemination events.

Unique Surveys

Finalized surveys for each 
sub-project (e.g., 

Motivational interviewing 
trainings; Art exhibitions; 

Chatbot).



SRC Approval Touchpoints

Received Approval: Need Approval:

✓Educational toolkits

✓Evaluation instruments

✓Youth web-curriculum modules

✓Chatbot messages

o Campaign branding

o Pregnancy web-curriculum modules

Note: Content reviews and feedback comes from SRC members and subject matter experts 
(based on expertise and availability) to avoid overburdening SRC members.



Educational Campaign Update - 
Initium Health

James Corbett, MDiv, JD
Principal, Initium Health
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Proprietary & Confidential initiumhealth.org 19

Initium is a public 
benefit corporation 
committed to using 
innovation to improve 
human health.

High Concentration Cannabis 

Educational Campaign
June 7, 2024
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Agenda 

● Campaign Identity

● Research

● Next Steps
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Research
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What the Research Has to Say About Cannabis 
Messaging— What To Do
▪ Use factual information, backed by credible research (Sukle et al., 2021)

▪ Segment the audience to specify and target information  (Potterf and Unnithan, 2022)

▪ Utilize multiple communication channels and ensure interactivity potential (Potterf and 
Unnithan, 2022)

▪ Consider cannabis use status among the audience and utilize multiple message themes to 
target (Stevens et al., 2021)

▪ Highlight immediate and personal consequences, including legal and upon relationships 
(Sukle et al., 2021)

▪ Youth want to protect their brains and don’t want to be experimented on (Sukle et al., 2021)
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What the Research Has to Say About Cannabis 
Messaging– What to Avoid

▪ Just Say No" or full abstinence campaigns, can potentially result in the development of pro-marijuana 
beliefs. Participants exposed to such campaigns may feel more positively inclined towards marijuana use 
(Ferri, 2013).

▪ Avoid messages that may heighten reactance, such as those perceived as overly restrictive or controlling. 
These messages may inadvertently lead to greater craving and intent to use (Slavin & Earlywine, 2019).

▪ Avoid fear-based appeals, as this promoted negative reactions (Kelly et al., 2006)

▪ Avoid focusing solely on long-term health risks and instead highlight positive youth norms (Kelly et al., 
2006)

▪ Avoid exaggeration and unbelievability (Leshner et al., 2021)

▪ Avoid Just Say No and abstinence campaigns (Ferri 2013)

▪ Avoid restrictive and controlling messages, which may heighten resistance (Slavin and Earlywine, 2019)
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Multiple rounds of research on 

“Tea on THC” & other campaign names

Concept Test Semantic Study

“Know the risks” vs. “Get the facts” 

We Conducted Two Types of Research on Our 
Concepts
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❑ “this one the tea on THC is like a 
logo“ (in a good way)"

❑ “I know Tea is a term for like, the 
news or the scoop, especially in the 
circles that I'm in.“

❑ “I think this was perfect to show 
and spread awareness to people 
who might be taking cannabis 
now or later in the future.”

❑ “it gives me the impression that this 
organization is trying to help those 
who use, wean off of it in a healthy 
way, and maybe help them not use 
it at all, given the risks that would 
be presented.”

❑ Relevance of “click” ads for 
this audience is low; even 
when interested, often said 
would not click… but may 
look up URL on own → 
memorability of URL & 
campaign is significant

❑ “I don’t click on stuff, but this 
is interesting.. I’d look up 
‘The Tea on THC’ later”

❑ I will try to find the ad [after 
participating in research] so 
I can learn the risks of THC.

Concept Test - Feedback from Young Adults
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Concept Test - Feedback from Recently or Potentially 
Pregnant People

❑ “Catchy… I’m likely to pause to look at 
this”

❑ “Nice logo”

❑ High memorability: participants referred 
to concept by name (“The Tea on THC”)

❑ “It’s straight to the point”

❑ “I love that the vibe is informative rather 
than alarming.”

❑ “Thank you for talking about the 
potential risks of THC and pregnancy. I 
don't think it is a topic talked about 
enough!”

❑ “it’s very important for people to 
know the risks of using THC while 
pregnant.”

❑ “I think the concepts are great! Learning 
more about cannabis use during 
pregnancy is really important and I think 
the content could be really beneficial to 
pregnant people, those trying to get 
pregnant, or new parents in general.”
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Know the Risks vs. Get the Facts

“Know the Risks” “Get the Facts”

● Recently & Potentially Pregnant People - 

○ Actively seeking to make informed choices → 

“risk” drives urgency

○ “I should ‘Know the Risks’, even if that is 
negative.”

● Young Adults - 

○ Want to make informed choices, but without 

being told what to do or talked down to → 

“risk” drives them away

○ “I don’t want to be lectured.”
○ “Do not shame people for their use, but try to 

just bring awareness”
○ ‘Know the Risks’ is judgmental and more 

biased… “

● Best for targeted content reaching recently & 

potentially pregnant people and audiences actively 

looking to understand risks

● Recently & Potentially Pregnant People- 

○ Want the research & data to make informed 

choices → “facts” are relevant

● Young Adults - 

○ Want to make informed choices, but without 

being told what to do or talked down to → 

“facts” is inviting

○ “‘Get the Facts’ is more approachable.”

○ “[it’s] more helpful because it’s less judgy…”

● Best for general audiences (ex. Billboards, primary 

site) and content targeted to Young Adults / Youth

● Provide a fact that demonstrates the risk:

○ “Seeing statistics in the ad itself really 

draws me in… this would make me share it.” 

- YA

○ “listing specifics of how cannabis can affect 

the brain would be really helpful for me” - 

YA
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Q & A



Next Steps & Closing Remarks

Jonathan Samet, MD, MS
Professor & Former Dean, Colorado School of Public Health

Christopher E. Urbina, MD, MPH
Chair, HB 21-1317 Scientific Review Council
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